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Working in partnership

* Benefits
* Share the costs

* Use of branding of
partner organisation
increases pick-up
through established
brand awareness

* Increase reach away
from the railway




Newspaper and magazine
advertising

* Love Looe campaign

* Clean, simple,
aspirational design

* Papers in areas
where visitors come
from

* 10,000 extra journeys
added in June/July
2013

visit-southeastcornwall.co.uk oo et




Websites and social media

» www.therivieraline.com

* Explains essentials in easy
to digest way

* Totally responsive to PC,
tablet, mobile phone

* 2011- 93% visitors from
desktop PC. 2014- 43%.



http://www.therivieraline.com/
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